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Author Questionnaire
The information you provide is confidential and is utilised by publishers, editors, marketing and sales from first contact to the book’s publication and beyond. Your willingness to respond in full, providing clear measures or data, will ensure Wiley has the information required to understand your book concept, your goals and expectations for working with Wiley, and determine how we can work together to maximise success. 

Book Summary
	  
	Prepare a brief summary of the book, including an elevator pitch (100 words), key ideas/themes, potential titles/subtitles. 




Sample Material
	
	Sample Material: Include a detailed outline of content, including estimated word count, expected date of completion, plus a draft introduction/chapter/writing sample on the topic of the book.




Market Attractiveness
	
	Why is this subject area a good place to be publishing in 2021?  What evidence is there that this is a growing trend? 




Target Audience
	
	Define the target audiences, their pain points, and the benefits/remedies the book will provide them.




Competitive Landscape
	
	Outline the competitive landscape starting with books but also considering influencers, media commentators, thought leaders, speakers etc. Consider how your book differs and what key ideas/strategies/approaches challenge the status quo? 




Your Approach
	
	Describe your approach and why is this book well-placed to capture a piece of the market?  Is it a 'unique-take', the most comprehensively researched etc?  




About You
	
	Why are you the right person to write this book? What makes you/your company the expert/leader in this field, what businesses/brands do you work with? What are your personal and professional objectives for writing a book and for working with Wiley i.e. what does success look like?
Include a one-paragraph bio (from LinkedIn or similar) – be aware that this paragraph might be used to describe you and your book in an online listing.




Your Platform
	
	How many people are you in front of yearly? Describe the various facets of your platform, including speaking, consulting, workshops, training, mentoring etc., with examples from the last/next 6 months. What social media platforms do you focus on and see the greatest engagement with audiences?




Marketing/Promotion/Timing of release
	
	Describe your current marketing & PR strategy including social media. How could this be harnessed to promote the book? Outline the key marketing opportunities for the book i.e. how would the book be positioned at the core of your business (marketing/prospecting/sales cycle)? Is there an optimal schedule for release (a key event, Christmas, Father’s Day, Mother’s Day etc)?  




Sales
	
	Seeding the market by getting large numbers of copies of your book into the hands of your clients, prospects and audiences is proven to be the biggest driver of sales. This generates powerful word-of-mouth recommendations and when amplified by Wiley’s distribution can spread to a larger mass audience. How many books do you think you’ll consume in your business in the first 12 months? Provide an outline for how you will activate these books with your audience/clients across the facets of your platform, as outlined above. (NB: Substantial discounts are available when coordinated with the initial print run.)




Additional Opportunities: Global, Custom, Partners and Corporate Sales
	
	The Wiley team is ideally positioned to partner on customised content and specialised sales opportunities both in Australia and globally. What opportunities exist to create custom content/digital products or services based on the book? Briefly describe the book marketing/client sales opportunities in the major countries where you work.




Author contact details
	Phone:  
		

	Email:  
	

	Postal address:   
	

	Website: 
	

	Social media links:  
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