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Writing web text (or copy) that gets people’s
attention and converts them to customers can be
tricky, but there are lots of ways to make it easier.

Here are a few techniques professional
copywriters use to compel people to stay glued to
a website and to eventually part with their money.

1. Do not use clever headlines that force
people to think.
Tell the reader what the page is about. They have
come there for information and will click out in
seconds if they do not get it quickly. For example,
if you have an online dating site, your headline
should not say, “Are You Looking For A Romantic
Walk On The Beach, Dinner By Candlelight And
Passion Under The Stars?”

Whenyoudilly-dallyaround withaheadline, you
force people to decipher who you are and what
you do —are you a cruise liner, a beach restaurant
or a dating site?

Get straight to the point and tell the reader who
you are and what you offer - like this, “Find Your

Soul Mate Using ‘Soul Mates R Us’, Australia’s
Largest, Most Successful Online Dating Service”.

2. When quoting numbers, always use an odd
number.

Take the test. What sounds more believable?
“90% of farmers use Zitrus Fertiliser” or “93.2%
of farmers use Zitrus Fertiliser”? The second one,
right?

As crazy as it sounds, research has shown that
using even numbers sounds too neat and tidy
to be believable. Woe betide me to suggest you
manufacture statistics, butifyouhave odd oreven
numbers to choose from, always choose the odd
number.

3. Make it simple.

For some reason when we write copy, we tend
to use long and complicated words, when short
and simple words would do. Maybe we think we
should sound intelligent or we feel we need to
impress the reader with our sophistication?
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All this really does, however, is confuse the
reader and waste their time trying to decipher it.
Here is what | mean:

On a recent camping trip, | saw this sign at
a caravan park, “lllumination is required to be
extinguished on these premises after nightfall”. In
other words, “Lights out after dark”.

Havefaiththatyouareintelligentand try to write
as simply as possible.

The page has to catch the eye before it catches
the brain. When people see a large slab of text
with no headline, no sub headlines, no formatting
or bullet points, it can be so off-putting that they
do not even bother reading it.

Hereisanexample; whichlooks moreappealing
to you?

This:

“Make them an offer they cannot refuse: To
differentiate yourself from the competitors, come
up with an offer that is interesting, relevant and,
most importantly, useful. It could be a free report,
a free CD, or an invitation to a seminar. The offer
doesnothaveto be expensive either. Why notadd
a free box of chocolates when selling flowers —
they probably cost $3 wholesale yet most people
spend $80.00 on flowers. It is a no-brainer:
investing $3 to make $80.00 is good business.

Or this:

Make Them An Offer They Cannot Refuse:

To differentiate yourself from the competitors,
come up with an offer that is interesting, relevant
and, most importantly, useful.

It could be a:

e free report

¢ free CD

® an invitation to a seminar.
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The offer does not have to be expensive either.

Why not add a free box of chocolates when selling
flowers — they probably cost $3 wholesale yet
most people spend $80.00 on flowers.

It is a no-brainer — investing $3 to make $80.00 is
good business.

All that | have done is add some bolding, a
headline, italics, a few bullet points and a bit of
white space in between sentences. This way, it
not only helps the reader take in the ideas being
presented, it makes it more appealing for them to
read it in the first place.

Writing copy and uploading it to the web instantly is
likewritingaloveletterundertheinfluenceofalcohol.
Both can lead to embarrassment, regret and bad
outcomes. WhatwethinktobeBooker-prizewinning
the night before is often notinthe morning, soit pays
to write, wait 24 hours, re-write, wait, and then re-
write again. Despite popular opinion, the first draft,
and often the second, is almost never the best.

When you write sentences that all have the same
number of words in them, the text tends to come
across as dull and boring, even if the topic is
interesting. But when you mix it up with sentences
ofalldifferentlengths, the rhythm of the piece almost
drives you along, willing you to keep reading.

Here is an example. “Annette, you are a liar. |
know you do not want to hear that. But it is true.
And so am I. And man | hate to say that. But it
is true too. We all lie. To ourselves. Now in our
defence, we do not mean to. And not only do we
not mean to — we do not even know we are doing
it. Because we are in a state of denial.

If you look closely, you will see that there is a
diverse mix of sentencelengths, whichmakesthis
paragraph so easy to read, creates the rhythm
and therefore makes it compelling.

Writingforthewebisverydifferenttowritingforprint.
Whenwereadabrochureoradvertisement, wetend
not to skim or scan, but read it from start to finish.
Withweb copy, however, itisacompletelydifferent
process. For example, do you read every word on
the web page or do you scan the page looking
for key words that are relevant to your search?
Chances are, it is the latter.

So, if you think you can take printed copy and
just dump it on your web page, you will be in for a
rude shock, because people just will not read it.

Here is what you can do to make it more
scannable:
e break paragraphs into sentences and add a
space between them.
¢ add headlines that indicate what you are about
to talk about
¢ add sub headlines that break up long sections
and make it look more attractive.
e turn long lists of benefits or features into bullet
points.
e put statistics or figures into a graph so the idea
being presented is instantly understandable.
¢ show photos of the products instead of talking
about them.
e use colour, bolding, italics and other formatting
devices to add movement and texture (do not use
underlining or people will thinkitis alink, click oniit
and be subtly annoyed they were led astray).

Take a few moments to review your website and
seeif you can put some of these tips into practice.
It will be time well spent [T



WIN 1 of 3 QuickBooks Plus 2009/10 packages

Simply fill out this form to subscribe to Australian Business Solutions
and answer the following question for your chance to WIN!

Question: What is one of the features of the QuickBooks Plus 2009/10 Package?
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Software: QuickBooks Plus 2009/10 QB' series
12 month software subscription
RRP: $295 Includes: Free upgrades for 12 months

Features:

e Integrated with payroll
management

e Track and manage inventory

e Track GST and lodge
BAS online

® Produce business reports

¢ |[nvoice and pay bills

® Process credit card
payments?

¢ Import bank statements?®

2. You will require an Internet Merchant account. Contact your financial institution. Additional charges may appis==ee >
3. Check with your financial institution to see if it supports this feature. B u

Every issue of ABS will provide you with cutting-edge, practical and relevant information

on the real issues that you deal with everyday.

There is no such thing as standing still in business. The world is moving forward

and if you’re not moving with it, you’re going backwards!
Get practical, useable, real advice and information.

Grow your business. Develop your business. Improve your bottom line... DO IT NOW!

To subscribe now, call our subscription hotline
1300 852 552 or visit www.absmagazine.com.au

ONLY $52 FOR 12 MONTHS

Position: .............

1. For full terms and conditions refer to subscription form below

[0 YES I wish to subscribe to Australian Business Solutions for only $52 per annum!
[0 YES I wish to subscribe to the Corporate Deal - 3 copies per issue for only $126 p/a. Save $30!
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The new QuickBooks QB' series actually makes
accounting easy. Unlike other software, the
QuickBooks QB! series actively learns the way
you work and almost every function is just two
clicks away. No matter how big or small your
business is, The QuickBooks QB' series grows
with you and always feels like it was custom-built
for you.

Time-saving features and powerful functionality
also make QuickBooks Plus a must-have for
efficiency-minded businesses that manage
inventory and track payroll.
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Payment Details

[0 Bankcard [0 Visa [0 Mastercard [0 Amex [ Diners

Card NUMDET: ..o Exp:_ _/_ _

Cardholder Name: ........ccooi i CVC*: ...
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Post your form to:
4 King Street, Blackburn, VIC 3130

Call our Subscription Hotline
1300 852 552 or fax 03 9877 8322

Visit www.absmagazine.com.au
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1.The promoter is Australian Media Group Pty Ltd. 2. Entries close 19th June, 2009. 3. Judges are appointed by Australian Media Group Pty Ltd. 4. Judge’s decision is final and no further correspondence
will be entered into. 5. Employees and their immediate families of Australian Media Group and Reckon Limited may not enter. 6. Information included in competition entries may be used by Australian

Media Group for promotional purposes. 7. All written entries received at 4 King Street, Blackburn, Vic, 3130 will be automatically entered. 8. Winners will be notified by Australian Media Group.




